EFEEE LT

ERESTE ) ROF P

LEXE g 2854 (p

P 6 )

2B ENS P21 A (Hhhe 68A)

3EBE L IISELS (7

fd REE S RER 6EA)

g o o2 108 109 110
PAEE 3% f% 2, ’ﬁi;/.\ Etig - % | ZDE% | ZER #
R
-~ ARBEAE (21F4) tHiemY 654
LARERE 5
ASBZ002 |Production and Operations 3|3 |« 3)
Management
P E] , 3
ASBZ005 Financial Management 33 3)
S 3
ASBZ ROVE = !
SBZ006 Human Resource Management 33 3)
R 3
ASBZ007 | 7 5F R 2
Strategic Management 33 3
ASBZ038 i 60| 3 3
Thesis 0) | (0)
BRI A 3
“Ep T o
ASBZ039 Organizational Behavior 33 (3)
EEHEBEAIT 1
ASBZ040 | =7 i 11|
Business Ethics case Analysis (1)
(R R N )
ASBZ046 |Marketing Decision — Making 212 | = )
Information System
PRA-¥ § g i 4 3
ASBZ047 |Services Management and 313 |® 3)
Marketing
SN AEBHR (ZCEBIEL)
PE TR 3
ASBZ001 |Organization Theory and 313 | 3)
Management
IR - 4 ; 3
ASBZ009 |F = %
Managerial Economics 3 E (3)
plATE z| 3
ASBZ012
SBZ0 Innovation Management 33]% (3)
ey 3
AsBzo13 |FE# % Z
SBZ013 Qualitative Research 33 |= 3)
TEYE 3
ASBZ01 ', ¥
S ’ Project Management 33 )% (3)
pIEFL 5 3
ASBZ023 . 313 3
5 Entrepreneurial Management * 3)
- 3
ASBZ024 [~ F £
5 Electronic Commerce 33 )% 3)




7 | @ b 108 109 110
FALNAE 3% iz 2, ,ﬁg;,”\ gtg._.; -fE5 | DEn | zEB #
- e S e I B
AJ?/@?E%MJ@@ 3
ASBZ028 |Selective Readings in Human 313 |:# 3)
Resource Management
E¥EFp e E 3
ASBZ030 [ 7R = T ey
Business Valuation and Merger 313 |= 3)
& ERXEREFE 3
ASBZ035 | =7 7 " i
Business Case Study 33 |= 3)
st Bt | 3
ASBZ041 :
Applied Statistics 33 |= (3)
3 ESN
AsBzo42 |F =47 . 303 |=® ’
Management Accounting (3)
E ARER s - 3
ASBZ043 Labor Laws and Practices 33| 3)
RZEEpn - 3
ASBZ044 International Business Management 33 |= 3)
b bty 1L - 3
ASBZ045 Supply Chain Management 33| 3)
FHEATA R . 3
ASBZ048 z
Market Research and Analysis 33 |= 3)
R </ TaR LY - 30
ASBZ049 |_. . :
Big Data Analytics 33 |= (30
AL oy £ e R4 4T 10
ASBZ050 |Social Media Data and Network 313 | )
Analysis 30)
WEEYEHE R 30
ASBZO051 |Introduction and Application to 3013 |# (3'0)
Machine Learning )
CAAER 20
ASBZ052 |The Application of Artificial 2|2 | (2"0)
Intelligence i




