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A &4 &34 (product life cycle) » § #£ PLC » £ &% 3 & > - &
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https://www.businessweekly.com.tw/OpinionArticle?DocNo=0000000269
https://www.businessweekly.com.tw/OpinionArticle?DocNo=0000000269

i

1998) » & % %F(2008) f 1 &M E o FERRLENELT AL > HH B
FHFFFEETEEIAFRAGERDT Y o d FAF ALY ~ F4RE]
FAR - TTFREPALIP R LA AFHRIFE T ETALZEF AN

had 8 o

2. P 3 St B B
Ghosh(1990):#-% & % ch¥rpx & e g LA b
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- FE &% (national brand) » 4p e & d WEF 2 A B feix > ¥R
AR RIS E I
B. p 7 &% (private brand) :
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FRPLAEAS P AL HUS P S LELPAPEE A RA T
B2 @& Dap pRIREFHE -
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*
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(-) @

&R = & (promotion mix)1L & § 74 A * kfgRHE 2P A Heh- 1 B
EoHe e AR R I RA XM A B4 &M - @ Moore and
Pareek(2006 > 2010){ i&— #H #-4a R 2 & ch® % & 5> %3 ¢ B 2 (adverting) ~
1% 4 (sale promotion) ~ = % B} % (public relations) ~ * R 4 & (personal selling) ~ &
»% 17 4 (direct marketing) ~ 12 2 e §% {7 4V (online marketing) °

i# 4 (Sales Promotion) H P *“{:ﬁr’ wHEDAIE > sy iﬁi‘ﬁ
gy o EREHEE (1960) dp sz - a7 w> 4 Qs R 42
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FUNR LR AR ML el A

H PR o Schultz&Robinson (1993) RI3a s &
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AR e 2 BR L

RN T LT S B iE e AR

KT Hop A I g
Biph BB R RS EABREY
FLEd o REFEFRHEH D

E2 &£ P 4

R4 R4 P B A R4S B iF 4 R T A
B A v F ERIEL | R F P &5 R X Y
R b B A EE € & @E RSS feeds
RHA 2 BE% R RN E L T
4 B & AT BE 1 th & T4y R
P& iR A B TALHES | WFIFE G
NAES SIS e EA G| ESIF A
¥ BE F 0 A R RS 3L
T A& R FaF
ETE | FFARE | AF ML PR
TR e it g
SRR PR i
i+ B %8 (AR
T3 PR B 5
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7o kR : Karl Moore and Niketh Pareek, Routledge(2010)
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1L RQOINF § Ar > 7 MRAFR NS B LB

1 AMechBHEE AT E 8 niFg = N il § Lel) s WEhaEs o

2. BAFEEAF gRE- AT NFH R FAEE O EY R AEF 2 THE
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(=) %

rmw Hhn 5 o BMFERT A LR F B4E 5 (consumer promotion)
7 # 124 7% B (trade promotion) 4 % 4 & & F 841 /% # (sales force promotion) = f&
(Kotler > 2000) :
Lo f f i d £ %%%é&@?%’ﬁ@;%%% S F 0 blde iR
LS I ELE S O E R Y 31 S G

2. FEEMFHIALFEGHT > GEAPTTF R R LT ATRDEY 0 e R
£f B 2 (point-of purchase) ~ %+ P #& # £ (push money)... % > # ¥ S 4'F
REFFATOREEAD  ABPEHFAFLPHFET)

3. HEBEAREMFSILHY LA fRE- L A FNEE > AN R

FoFSEEE > P bt H R F gk o
TIRF 5 il F s B0 R AR R F o ol AR Y
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R S LR R R RN R R R AR
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CRE o RME S A RS2 by TR Y AR A R
Flot B B AE R 2R S R o Aaker(1973) B AT R ¢ FIE T - IR
% 1L & % (coupons) ~ 2.+* FF(contests) ~ 3.7¥ &-(premiums) ~ 4.%% i % #: (price-
off campaigns) ~ 5.-] 48 $ (special gifts) ~ 6. % 2-5° 7= double-stamp day ~ 7.k &
4. (in-store stimulants) - Moore and Pareek(2006 > 2010)~ #& 4} 7 -+ & 2 4V {8 57 :

LR 2wl & 2888 3RETA 40 F BB S4TH0 6B A% TR

LB 2 S RFARLE OLALTHS 10 BAES
bort b s R A kg o BB E £ R o BT A L
1. iefpdk &3 FIFF L & B4 E$ A 5 2 (short-term) P 34 ] > &

HRAS O FSEALFAY 2 £ (long-term)iE§ T 0 bldedt

B BEEr S0 5 B0 (Aaker 0 1973) o

2. PR EHFEHREF TGOS 7 A L 2 T (immediate) R AV €7 4 4
(delayed) & 44 (Quelch > 1989) » iz df chif i = ;93 ¥ &% ki § F oo
%44 3% F](front-loaded incentives) & w {$ %44 3% F](rear-loaded incentives)
(Zhang » Krishna » and Dhar » 2000) - = % {844 35 ¥ ¥ &g g SpEFE T
FRORBER A SR FETFITE ST ET Y RBAER

3. M FH A LR AR - B TR B LRSS IR
IR 0 RV R ATI AN > 2 R 43T 3T R S R R
PR BB PR R A 0 ¢ F g A B 2l pE ¥ (Campbell
& Diamond » 1990 ; Tellis » 1990 ; Melagupta & Lehmann > 1997 ) »

4. RPFEAF T T oo B FRA D B4 S B 5] (purely

economic offer) % « 32 |4 3% F] (psychic offer) o # % i & RA %%' d &8
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Pl A 8 s IR GG R 3 3F 53 s s 5% o blde Lilien
(1979) #d B3] fi ik B cri7 5 fEH] A 5 & 7 & 5 i B (captive channel ) %

Wz i@ $  (independent channel )

Anderson and Coughlan (1987 ) # 1 @ sveniz 4l g 8 d fb> ehd & —‘k .
FREFEForeS o ipl 2 AR BRI X B @ P ap Rt g R
APl E ot o T AR B R Sl E S Sdot o R chiz i AR
AR R R IR e RIE R Al S LS SRS
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b 4z o VMS 1L & F T A= A B end
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ARG AERERSAR O FRA R E T ENER AR 2
- o 5% 3 ¢ - Korgaonkar and Moschis  (1987) AR 3K T & pitt
s kv (videotex system ) i ~ BAEBE B B > B X Ao d N R EFERF T
FOREEFEHIIMES G o2 & o 2 {4 Shim and Drake (1990)
% Mast > Oliver » and Shim (1991) P 3 # R &4 EFFHY 7 K& 7R
B 2o R0~ £ 38 %8 F (2013) 7RG RR R
PAOE PR B4 F FEH SRR B ERA TG PG R

M AR S e g A I ALY F A LR REE hd £ 5
% (Gillett » 1976) > Flp- 34 B BT L~ WARTIMELE 20 p 4 g
P pEen— B4 £ #]% o Mast > Oliver » and Shim (1991 ) % < &
Hime R R RREFERF L LT QML RIS 7 o™ PR R R
BAA o

& &% ¥ : Alba » Lynch » Weitz » Janiszewski » Lutz » Sawyer > and Wood
(1997) 3 ff-der B dif 4o 7 80 § 4 B enif foot o el 3 - o &
sl B el —‘ﬁ o Swaminathan > Lepkowska > and Rao (1999) 4 47—
THEEFA T TR g m‘???i? C SN R R
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AF AL B 2

3 mFdRzZZIR
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FFFLL S R FRTEE S Bl LEELY P F g L2
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